Each month we report to you
moves among, within and between:
ishing bouses, stock agencies, photo- %
photo researchers, ad agencies, and
design /gmu

WILLIAM H SADLIER INC. Company
contact person David Rosenberg, Photo
Editor. Former company name, address,
phone, fax and e-mail: Williams H Sadlier Inc, 9
Pine St, New York, NY 10005, 1 212 3126125, 1
212 571-3239, drosenberg@sadlier.com;
current company name, address, phone, fax and
e-mail: TENNIS MAGAZINE, 79 Madison Ave,
New York, NY 10016, 1 212 636-2711, 1 212 636-
2730, drosenberg@tennismagazine.com .
MAXIM (1040 Ave of the Americas 14th Fl, New
York, NY 10018) former contact and e-mail:
Matthew Steigbigel, Photo Researcher,
steigbigel@maximmag.com ; current contact
and e-mail: Nancy Cook, Photo Researcher,
cook@maximmag.com

DESIGN FIVE, former address: 503 Oak Lake
Ave, Santa Rosa, CA 95408; current address:
4140 n Longview Ave, Portland, OR97217.
LERNER PUBLICATIONS (241 Ist Ave N,
Minneapolis, MN 55401) Contact person Beth
Oathoff's-name changed to Beth Johnson:
Former e-mail: Boathoff@learnerbooks.com ;
current e-mail: bjchnson@learnerbooks.com .
SEA & GO BOATHING MAGAZINES (17782
Cowan, Irvine, CA 92614) former contact and e-
mail: Jane Hascher, Editorial Assistant,
jane@goboatingamerica.com ; current contact
and e-mail: Laura Kirazian, Editorial Assistant,
laura@goboatingamerica.com .

JOANNE DE SIMONE, Freelance Photo
Researcher. Former address: 403 Fulton Ave,
Saint Charles, IL 60174; current address: 2803
Turnberry Road, Saint Charles, IL 60174."
CATHOLIC NEAR EAST MAGAZINE (1011 st
Ave, New York, NY 10022) former company
name: Catholic Near East Magazine; current
company name: CNEWA WORLD.

DONNA GARRETT, TFreelance Photo
Researcher. Former company, phone, fax and
e-mail: Experience Music Project, 1206 262-
3165, 1206 6524015, donnag@experience.org
; current Phone, fax and e-mail: 1 425 586-0042,
1425 586-0042, dmtg99@yahoo.com .

4 “Keep up the good work...your resources’ )
are valuable to the photograpber looking to
sell to the world,” -
- Philip Baird, Photographer,
San Francisco CA

“I love your websire. It’s very belpful for a be-

ginning stock photographer like me.”

- Adrienne Sioux Koopersmith,
Photographer, Chicago IL )

1785 - John J. Audubon, born April 26th, in
Haiti, of Creole parents. Came to America at
age 19. Audubon started a grocery store in
Louisville, KY. Later he set out to paint every
species of American bird.

1883 - Imogene Cunningham, Photographer
and Painter, was born on April 12th,

(COPYRIGHT

_for stock photographers

COLLABORATING ON'
ProtoGRAPHS MaY CREATE
OWNERSHIP IsSUES

Photographers who work collaboratively on pho-
to shoots might be surprised to learn that even if
they are the one who operates the camera, they are
not necessarily the sole copyright owner of the re-
sulting images. A person may become a co-owner in
the copyright in a photo — not only by clicking the
shutter — but also by selecting and arrdnging the
photo’s subject matter, making decisions about
romposition and camera angles, or by determining
the lighting. :

. For example, the Federal Appeals Court in Califor-

“nia recently ruled that the copyright in a group of
-~ photographs was jointly owned by both the photog-

rapher and the writer who collaborated with the
photographer on the shoot. Brod v. General Pub-

“lishing Group. Inc. 32 Fed. Appx. 231,, 2002 Copr. L.

Dec. P 28. 396 (9th Cir. 2002). -

The writer, who was working on a hook about vin-
tage television sets, approached the photographer
to take photos for the book. The writer arranged for
the shoot and the parties collaborated in cleaning
and setting up the televisions. Although the pho-
tographer triggered the shutter, the writer viewed
preliminary Polaroid test photographs and made
suggestions regarding composition. After the pho-
tographer developed the images, the writer incor-
porated, arranged and enhanced the photos for

- inclusion in the book.

Several years later the writer found a publisher,
the book was published, and the photographer re-

ceived sole copyright credit for thé photos. The
writer never contacted the photographer about the
book’s publication, and when the photographer

¥ learned of the publication, he sued for copyright in-
fringement

CO-OWNERS

The Court found that the writer and the photog-
rapher were co-owners of the copyright and dis-
missed the complaint because co-owners cannot be
sued for copyright infringement. Under the Copy-
right Act, copyright vests in more than one author if:

-1) each person makes an independently copy-
rightable contribution to the joint work; and 2) the
parties intend to be co-authors where their contri-
butions are merged into an inseparable or interde-
pendent part of a unitary whole. The Court found
that the writer’s contributions — his conception for
the photos, his selection and location of the televi-
sions and his decisions regarding composition —
were sufficiently original and expressive to consti-
tute a copyrightable contribution. Even though the
photographer was'given copyright credit for the
photos in the book, the Court found that the parties
objectively intended to be co-authors of the work.

The law concerning co-ownership is fact - specific
and varies in different jurisdictions, but photogra-
phers can avoid this result by entering into appro-
priate agreements that specify ownership and
royalty rates with their collaborators. Also, although
a co-owner cannot be sued for infringement, co-
owners do have an obligation to account to each
other for profits.

Copyright (c) 2003 Stephen Filler. Stephen Filler is an attorney in
New York City (wuww,nylawline.com) whose practice focuses on intel-
lectual property, copyright, trademark, technology, media, contracts,
corporate and photography law. His office is located ar 400 Madison
Avenue, Suite 14D, New York, NY 10017, 212-204-3508, sfiller @nylaw-

line.com. This column is to be used for informational purposes only is
not legal advice. For legal advice, please consult an attorney.

be standing straight, nor should the catcher.

- GET SOME AcTiON INTO THOSE IMAGES

Art directors and designers have long known that diagonal lines give more action to a photo that
straight up perpendicular lines. Translated into your editorial photos, you can show much more move-
ment in your images if you have your models (neighbors, friends, relatives,) in some kind of action: shov-
eling (snow or sand!), putting up a birdhouse, tossing 2 homemade Frisbee. To improve the “action”
feature of your image, get your models to ‘bend into” what they are doing (the Frisbee tosser should not

A recent study of annual reports done by
the University of Michigan, concluded that

AVISIT WITH ARNIE IN MINNEAPOLIS--

such photos in an annual reports, whether a
company was downsliding or on a roll,
helped improve the image of the company.
Companies that might have been doing well,
but had little or no appealing images, didn't
attract as much investment as companies
who weren't doing well yet produced an aes-
thetic-appealing annual report. _

Does your editorial stock photography
“make a difference?” Yes, if it shows lively
people, in action, enjoying themselves. -RE
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